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About Squidoo  
 
Squidoo is an online community that allows users to build their own web pages (or “lenses”) and connect 
with other each other through various means.  The site was released from beta in March 2006 and 
currently has almost 200,000 lenses (as of July 2007).   
 

 

 
 
Each Squidoo user (or „Lensmaster‟) can create a page (or „lens‟) based on any topic they want.  Lenses 
can include everything from tips and advice to news updates to photos and videos.  Modules allow users 
to integrate Flickr photos, maps, blogs, eBay auctions, YouTube videos, iTunes music and Amazon 

products.  Once a user has registered, they have the ability to communicate with others through 

comments, groups and forums (www.squidu.com).   
 
Additional Information About Squidoo 
 

 http://en.wikipedia.org/wiki/Squidoo  

 http://www.squidoo.com/squidoo  
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Why Use Squidoo? 
 
Squidoo is great for people and businesses that are willing to provide their audience with useful 
information.  A lens can reach thousands of people and help a company create or improve brand 
awareness. 
 
 
Advantages of Squidoo 
 

 Free – There are no costs associated with Squidoo.  In fact, Squidoo will actually reward you for 
creating a lens that drives traffic and generates revenue (Lensmaster gets 50% of revenue 
generated from eBay auctions, Google ads, Amazon links and Orbit‟s links posted on lenses).   

 

 Easy to Use – Squidoo was designed knowing that the majority of its users were not going to be 
proficient in web-design.  Sign up is easy and page creation is simple with Squidoo‟s module-
based templates. 

 

 Statistics – Unlike the majority of social networking sites out there, Squidoo actually provides 
statistics about each lens.  Lensmasters are able to see traffic stats (including how users arrived 
and where they arrived from), lens rankings, number of times the lens has been emailed and the 
number of times it has been marked as a favorite. 

 

 Brand Awareness/Reputation Management – A lens providing users with high quality 
information based around your business can help reinforce or establish a company as an industry 
leader.   

 

 New/Broad Audience – While Squidoo does not report on demographic information, they have 
said that the site consists of lenses created by users ranging from 12-60 in age.  By creating a 
lens that users will enjoy, a company has the potential to reach thousands of people they may not 
normally reach through traditional advertising. 

 

 Search Engine Visibility – Aside from creating another means for the business to be found, 
search engines like Google seem to like Squidoo lenses and actually have been showing them in 
search results.  

 

 Few Limitations – Squidoo essentially allows Lensmasters to choose any topic they wish and 
place whatever content they want on the lens.   
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Disadvantages of Squidoo 
 

 Spam– The biggest (and most recent) issue pertaining to Squidoo has been the influx of spam.  
As this is characteristic to any site, Squidoo has already begun taken measures to combat this.   

 

 Link Attribution – Because this is a separate site, any links pointing to a lens do not lend any 
weight to the company site (in terms of SEO value).   

 

 Social Media as a ‘Fad’ – With the ever increasing number of social media sites out there the 
lifespan of sites like Squidoo are unknown.  However, Squidoo has been steadily increasing in 
traffic

1
 and is proving to be a useful tool for businesses.  

 

                                                 
1
 http://alexa.com/data/details/traffic_details?url=squidoo.com  
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Squidoo Registration & Set-Up 
 
Registering for Squidoo is very easy and takes no more than five minutes.  Each user adds their 
information and is on their way to setting up a lens. 
 

1. Choose the Sign Up button in the upper right hand corner of the home page: 
 

 
 
 

2. Fill in the registration form.  It is important that when you create your profile (especially 
username), you choose something that you want users to see.  For businesses, we recommend 
using a brand related or product related name.  This not only creates brand awareness but 
improves SEO value for your brand. 

 

 
 

3. Once you are registered you can start creating lenses, voting on other people‟s lenses and 
communicating with other Lensmasters. 
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Setting up a Lens 
 

Choose a topic – When choosing a topic, it is important you choose something that both 
identifies what you do but also reinforces your brand.  Just like choosing keywords for SEO, the 
more relevant they are, the better you are likely to do in the search engines.   

 

 
1. Choose what you want to do with your lens.   
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2. Choose a title and URL.  Choosing a title and URL is an important aspect of succeeding with 

Squidoo.  The title should be catchy, yet descriptive and the URL should be something that is 
easy to remember but also tells the user what the lens is about.   

 
 

 
 

3. Choose keywords for your lens.  The keywords entered should both describe the lens and be 
terms you want to be found for.   
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When setting up your profile also make sure you: 
 

 Start your lens un-maxed – „Max my Lens‟ is a recent feature Squidoo came out with that is 
intended to help increase traffic and royalties.  Essentially, this places additional ads on the lens 
without changing the content; it will however modify the layout.  If you find you want to try and 
max your lens simply click „Max this Lens‟ in the dashboard.  

 

 
 

 Set profile to allow Squidoo members to contact you (http://www.squidoo.com/member/profile)  
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Using Squidoo 
 
Your success on Squidoo is based almost entirely on the content of your lens.  Everything from the bio to 
the introduction to the product feeds or blogs you promote.  Below we have outlined some tips on creating 
and promoting your lens.   
 
Creating a Lens 
 

 Writing an Introduction – A good introduction is important in keeping the user interested in your 
lens.  The introduction should tell users the basics of the lens, including what the lens is about 
and how it is going to help/impact them.  It should be interesting, appealing and informative while 
at the same time establishing brand identity.  Be sure to include some of your keywords in the 
text.  

 

 Writing a Bio – Writing your bio can be as basic or as detailed as you like.  Some people choose 
to simply add their company name and website address while others will add a summary of the 
company, services and include information from articles written by or about you (be aware that 
only the first 150 characters show up on the lens).  The bio should also include a picture (can be 
a logo).   

 

 Content – The content you actually place on the site is important and should be something you 
feel comfortable discussing and promoting.  It is important that the content be as interesting and 
useful as possible.  Here are some tips and ideas about adding content to your lens: 

 
o Be Creative – You lens can be customized exactly how you want it, so think about what 

you can do to it to make it as interesting as possible.  What would your audience like to 
see?  What kinds of things are they looking for?  Make your lens worth reading. 

 
o Modules – The different modules make it easy for you to add various feeds and 

characteristics to your lens.  Choose „Add Modules‟ and you can begin. 
 

 

 
 

 
 Text/Write –Add up to 2, 500 characters of any text you‟d like.  This module also 

allows for graphics. 
 
 Del.icio.us – Add your del.icio.us bookmarks to your page 
 
 Amazon –Add your favorite Amazon items related to your lens topic and have 

the chance to make some money. 
 
 eBay - List eBay auctions related to your lens topic  
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 Link List – Create a list of the best links related to your topic.  This provides your 
users with additional resources 

 
 Text List – Similar to a link list, this just allows you to add a bulleted numbered 

list of information 
 
 Guestbook – This module allows users to provide feedback and comments 

about your lens.  (Comments can be deleted in the case of spam or inappropriate 
content) 

 
 YouTube Vids – Add videos found on YouTube to give your lens a bit of humor 

 
 RSS Module – The RSS module lets you choose which feeds you‟d like, how 

often you want them to update and provides users with up-to-date information. 
 
 Google Blog Search – Set up Google blog and news alerts on your lens to keep 

fresh content 
 

o RSS Feed – We recommend adding a RSS feed to the lens is important as it gives users 
fresh information and content  

 
o Add a Poll – Want to engage your readers?  Add a poll asking them a question 

pertaining to your topic.  Remember to make it an interesting question.  (Another idea for 
a poll is asking readers what else they‟d like to see on the lens) 

 
o Link to Related Stories/Content – If you know a few good articles or stories about your 

topic, add a link to them.  Even though you are taking the readers off your page, you are 
providing them with helpful information which leaves a positive impression on your brand. 

 
o Graphics & Videos – While the lens should not strictly be photos and videos, they can 

add a bit of fun, humor or interest to the page.  Choose a video or image that relates to 
your company, service, product or industry.   

 
 Ex: an image of a sample layout or resume. 

 
o Break up Content – Do not write long blocks of text and expect users to stay on your 

lens.  The content should be to the point, informative and interesting. 
 

o Add Calls to Action – Encourage users to take action!  Visit your site, tell a friend, 
download a service, etc.   
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Promoting a Lens 
 
Once you have created your lens you can begin promoting it.  The more traffic you get to your lens and 
the higher lensrank, the more successful you will be in Squidoo. 
 

 Google Ads – If you are currently running a PPC campaign and have a few extra dollars to 
spend, start targeting your Squidoo page and Squidoo audience.  Create a „Site Targeted‟ 
campaign in your Google AdWords account. Have an ad group that only houses 
www.squidoo.com as the selected site to target. Write an ad that specifically appeals to the 
Squidoo audience (i.e., acknowledge that you are advertising on Squidoo in order to promote 
your lens). Point your ad to the lens as opposed to a page on the site.  
 
KoMarketing has tested this technique and it can drive significant amounts of traffic to the lens.  
The primary reason for doing this is to quickly raise the popularity of the lens to get more people 
to see it, comment on your guestbook, contact you, rate your lens, and ultimately push your lens 
into Squidoo‟s Top 100.  Achieving a Top 100 ranking is much more likely to generate an SEO 
benefit for your lens and/or your main website (if the lens links to the site) because lenses in the 
Top 100 are more accessible to search engine crawls.  Be sure to track your average cost per 
click closely!  Advertising on Squidoo can be expensive on a per click basis, and you want to 
make sure that you are spending dollars advertising on Squidoo for the right reasons. 

 

 Add it to Other Social Networks – Stumble it, tag it, del.icio.us it, do whatever it is you can to 
get other people visiting your lens.  

 

 Sent it to Friends – Show your friends or people in the company the lens.  Get them to visit the 
page and pass it along to their friends. 

 

 Join Squidoo Groups – Start interacting with people who are interested in the same things you 
are.  Once you establish a relationship with some of these people you may find they are 
interested in what you have to say and visit your lens. 

 

 Start Talking – Write a blog post about your lens, tell someone else to write a blog post about 
your lens, whatever you do, just start talking about it.  Start connecting with other Squidees. 

 

 Create Multiple Lenses – While you want to start focusing on one lens, you don‟t want it to be so 
big it is no longer useful.  Create separate lenses for similar topics or products.   

 

 Keep Your Lens Updated – By keeping content fresh and updated on a regular basis, you are 
more likely to get visitors coming back to the site, in turn increasing your brand awareness. 

 

 Utilize Search Engines – Create your page with users in mind but also realize that search 
engines do visit these pages.  Optimize for target keywords in both your content and links. 

 

 Visit Squidoo Sites – Sites like http://www.squidooityourself.com/ and http://www.squidu.com 
provide information on what‟s new on the site and what you can do to better promote your lens.  
Go into the forums and introduce yourself.  You may find that they are interested in what you 
have to say and visit your lens. 
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