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About Facebook  
 
Facebook is an online community and social networking site where users create and personalize 
profiles detailing information about themselves and their interests. It is currently ranked as the 
13

th
 most popular site on the web (according to www.alexa.com data as of July 2007).  Facebook 

users are only allowed to view profiles of people in their network or people who are friends with 
them.  
 
Originally only available to Harvard University students, the site quickly expanded to over 800 
colleges across the United States and eventually opened up to high school students and 
international universities.  As of today, registration is only limited to having an email address. 
 
Profiles are all very similar in appearance.  Users do not have the ability to customize fonts, 
colors, or backgrounds.  However, the recent addition of third party applications and a drag-and-
drop module for visual organization of your profile, allows each user to make a unique profile. 
 
 
 
Articles & References 
 

 http://en.wikipedia.org/wiki/Facebook 

 http://blog.facebook.com/ 

 http://www.insidefacebook.com/ 
o http://www.insidefacebook.com/2007/07/16/inside-facebook-nfo-is-the-new-seo/ 

 http://money.cnn.com/2007/05/24/technology/fastforward_facebook.fortune/index.htm  

 http://www.businessweek.com/technology/content/aug2007/tc2007085_051788.htm 

 http://del.icio.us/popular/facebook 

 http://developers.facebook.com/ 
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Why Use Facebook? 
 
Facebook is not advantageous for every person or business but it can be for many.  With a strong 
web presence and such a large community, Facebook is a cost-effective way for businesses to 
reach their target audience, specifically college students and recent grads.   
 

"About 85% of students in [previously] supported colleges have a profile [on the site]. [Of 
those who are signed up,] 60% log in daily. About 85% log in at least once a week, and 
93% log in at least once a month." (TechCrunch.com).   

 
 
Advantages of Facebook 
 

 Itôs Free ï Unless you are advertising through the site there are no associated costs but 
your own time.   

 

 Improve SEO Efforts ï While all the SEO benefits have yet to be fully determined, 
Facebook does help in overall optimization efforts:   

 
o Visibility ï Facebook profiles that are kept public are indexable by the search 

engines.  This provides another opportunity for your audience to find you in 
search results. 

 
o Links ï The values search engines place on links from Facebook is unknown.  

However, having people link to your site is always beneficial (minus spam, link 
farms, etc). 

 

 Multimedia ï Facebook allows users to upload videos and pictures to their profile pages 
and share them with friends.  This is a great opportunity for a business to spread its 
message without paying thousands of dollars for a television commercial. 
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 Simplicity ï Facebook is easy to set up and even easier to manage.  Everything is filled 
in by answering a series of forms and then neatly displayed on your profile. 

 

 Third Party Applications- Developers can now create applications for users to add to 
their profiles.  You can also collect and store data on anyone who is using your 
application. 

 

 Advertising- Facebook offers very inexpensive advertising campaigns through a 
targeted impression system.  As of August 2007, it costs $2 per 1000 impressions and 
each impression can be targeted by network, age, gender, and/or location. 

 
 
Disadvantages of Facebook 
 

 Reporting & Analytics ï As of August 2007 no reporting capabilities on Facebook to 
show how many people are coming to the page, what they doing, etc.  This is also true of 
their flyer advertising campaigns.  Facebook will email you when your ad/flyer has 
reached the number of impressions you have paid for.  They will not, however, provide 
any statistics for measuring the effectiveness of the ad. (e.g. click through rates) 

 

 Link Attribution ï Any links pointing to a Facebook page do no benefit the actual 
company site (in terms of search engines).  These links are only credited to the Facebook 
page itself. 

 

 Lack of Control ï With no domain or hosting capabilities the user has no control over 
web host or downtime.  The site can be down for maintenance, freeze up or simply shut 
down for that matter. 

 

 Profiles- Users can only view profiles that are in their network or that they are friends 
with.  Random users will not be able to see a profile otherwise.  Facebook closely 
monitors friend spamming and can disable your account. 
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